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* American Depositary Receipts evidence American Depositary Shares, each American Depositary Share
representing two shares of the registrant s Common Stock.
**No par value. Not for trading, but only in connection with the registration of American Depositary Shares, pursuant
to the requirements of the U.S. Securities and Exchange Commission.
Securities registered or to be registered pursuant to Section 12(g) of the Act:

None
Securities for which there is a reporting obligation pursuant to Section 15(d) of the Act:
None

Indicate the number of outstanding shares of each of the issuer s classes of capital or common stock as of the close of
the period covered by the annual report: 2,909,923,992 shares of common stock (including 45,002,629 shares of
common stock in the form of American Depositary Shares) and 47,100,000 First Series Model AA class shares
as of March 31, 2018

Indicate by check mark if the registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities Act:
Yes No

If this report is an annual or transition report, indicate by check mark if the registrant is not required to file reports
pursuant to Section 13 or 15(d) of the Securities Exchange Act of 1934: Yes No

Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the
Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was
required to file such reports), and (2) has been subject to such filing requirements for the past 90 days: Yes No

Indicate by check mark whether the registrant has submitted electronically and posted on its corporate Web site, if
any, every Interactive Data File required to be submitted and posted pursuant to Rule 405 of Regulation S-T
(§232.405 of this chapter) during the preceding 12 months (or for such shorter period that the registrant was required
to submit and post such files): Yes No

Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer,
or an emerging growth company. See definition of large accelerated filer, accelerated filer, and emerging growth
company in Rule 12b-2 of the Exchange Act. (Check one):

Large accelerated filer Accelerated filer Non-accelerated filer

Emerging growth company
If an emerging growth company that prepares its financial statements in accordance with U.S. GAAP, indicate by
check mark if the registrant has elected not to use the extended transition period for complying with any new or
revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act:

The term new or revised financial accounting standard refers to any update issued by the Financial Accounting
Standards Board to its Accounting Standards Codification after April 5, 2012.
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Indicate by check mark which basis of accounting the registrant has used to prepare the financial statements included
in this filing:

U.S. GAAP International Financial Reporting Standards as issued by the International Accounting Standards
Board Other

If Other has been checked in response to the previous question, indicate by check mark which financial statement item
the registrant has elected to follow: Item 17 Item 18

If this is an annual report, indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2
of the Exchange Act):Yes No
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As used in this annual report, the term fiscal preceding a year means the twelve-month period ended March 31 of the
year referred to. All other references to years refer to the applicable calendar year, unless the context otherwise
requires. As used herein, the term Toyota refers to Toyota Motor Corporation and its consolidated subsidiaries as a
group, unless the context otherwise indicates.

In parts of this annual report, amounts reported in Japanese yen have been translated into U.S. dollars for the
convenience of readers. Unless otherwise noted, the rate used for this translation was ¥106.24 = $1.00. This was the
approximate exchange rate in Japan on March 31, 2018.

CAUTIONARY STATEMENT WITH RESPECT TO FORWARD-LOOKING STATEMENTS

Written forward-looking statements may appear in documents filed with the U.S. Securities and Exchange
Commission, or the SEC, including this annual report, documents incorporated by reference, reports to shareholders
and other communications.

The U.S. Private Securities Litigation Reform Act of 1995 provides a safe harbor for forward-looking information to
encourage companies to provide prospective information about themselves without fear of litigation so long as the
information is identified as forward looking and is accompanied by meaningful cautionary statements identifying
important factors that could cause actual results to differ materially from those projected in the information. Toyota
relies on this safe harbor in making forward-looking statements.

Forward-looking statements appear in a number of places in this annual report and include statements regarding

Toyota s current intent, belief, targets or expectations or those of its management. In many, but not all cases, words

suchas aim, anticipate, believe, estimate, expect, hope, intend, may, plan, predict, probability,
would, and similar expressions, are used as they relate to Toyota or its management, to identify forward-looking

statements. These statements reflect Toyota s current views with respect to future events and are subject to risks,

uncertainties and assumptions. Should one or more of these risks or uncertainties materialize or should underlying

assumptions prove incorrect, actual results may vary materially from those which are anticipated, aimed at, believed,

estimated, expected, intended or planned.

Forward-looking statements are not guarantees of future performance and involve risks and uncertainties. Actual
results may differ from those in forward-looking statements as a result of various factors. Important factors that could
cause actual results to differ materially from estimates or forecasts contained in the forward-looking statements are

identified in Risk Factors and elsewhere in this annual report, and include, among others:

(i) changes in economic conditions, market demand, and the competitive environment affecting the automotive
markets in Japan, North America, Europe, Asia and other markets in which Toyota operates;

(i) fluctuations in currency exchange rates, particularly with respect to the value of the Japanese yen, the U.S. dollar,
the euro, the Australian dollar, the Russian ruble, the Canadian dollar and the British pound, and interest rates
fluctuations;

(iii) changes in funding environment in financial markets and increased competition in the financial services industry;

(iv) Toyota s ability to market and distribute effectively;

(v) Toyota s ability to realize production efficiencies and to implement capital expenditures at the levels and times
planned by management;
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(vi) changes in the laws, regulations and government policies in the markets in which Toyota operates that affect
Toyota s automotive operations, particularly laws, regulations and government policies relating to vehicle safety
including remedial measures such as recalls, trade, environmental protection, vehicle emissions and vehicle fuel
economy, as well as changes in laws, regulations and government policies that affect Toyota s other operations,
including the outcome of current and future litigation and other legal proceedings, government proceedings and
investigations;
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(vii) political and economic instability in the markets in which Toyota operates;

(viii) Toyota s ability to timely develop and achieve market acceptance of new products that meet customer demand;
(ix) any damage to Toyota s brand image;

(x) Toyota s reliance on various suppliers for the provision of supplies;

(xi) increases in prices of raw materials;

(xii) Toyota s reliance on various digital and information technologies;

(xiii) fuel shortages or interruptions in electricity, transportation systems, labor strikes, work stoppages or other
interruptions to, or difficulties in, the employment of labor in the major markets where Toyota purchases materials,

components and supplies for the production of its products or where its products are produced, distributed or sold; and

(xiv) the impact of natural calamities including the negative effect on Toyota s vehicle production and sales.

Table of Contents 10
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PART I

ITEM 1.IDENTITY OF DIRECTORS, SENIOR MANAGEMENT AND ADVISERS

Not applicable.

ITEM 2.0OFFER STATISTICS AND EXPECTED TIMETABLE

Not applicable.

ITEM 3. KEY INFORMATION
3.A SELECTED FINANCIAL DATA

You should read the U.S. GAAP selected consolidated financial information presented below together with Operating
and Financial Review and Prospects and Toyota s consolidated financial statements contained in this annual report.

U.S. GAAP Selected Financial Data

The following selected financial data have been derived from Toyota s consolidated financial statements. These
financial statements were prepared in accordance with U.S. GAAP.

Consolidated Statement of Income
Data:

Automotive:

Revenues

Operating income

Financial Services:
Revenues

Operating income

All Other:

Revenues

Operating income
Elimination of intersegment:
Revenues

Operating income

Total Company:

Revenues

Operating income

Table of Contents

2014

Year Ended March 31,

2015

2016

2017

2018

(Yen in millions, except share and per share data)

23,781,404
1,938,778

1,421,047
294,891

1,151,280
64,270

(661,820)
(5,827)

25,691,911
2,292,112
2,441,080

25,062,129
2,325,310

1,661,149
361,833

1,255,791
65,650

(744,548)
(2,229)

27,234,521
2,750,564
2,892,828

25,977,416
2,448,998

1,896,224
339,226

1,177,387
66,507

(647,909)
(760)

28,403,118
2,853,971
2,983,381

25,081,847
1,692,973

1,823,600
222,428

1,321,052
81,327

(629,306)
(2,356)

27,597,193
1,994,372
2,193,825

26,397,940
2,011,135

2,017,008
285,546

1,646,118
100,812

(681,556)
2,369

29,379,510
2,399,862
2,620,429
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Income before income taxes and equity in
earnings of affiliated companies

Net income attributable to Toyota Motor
Corporation

Net income attributable to Toyota Motor
Corporation per common share (yen):
Basic

Diluted

Shares used in computing net income
attributable to Toyota Motor Corporation
per common share, basic (in thousands)
Shares used in computing net income
attributable to Toyota Motor Corporation
per common share, diluted (in thousands)

Table of Contents
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1,823,119

575.30
574.92

3,168,989

3,170,911

2,173,338

688.02
687.66

3,158,851

3,160,429

2,312,694

741.36
735.36

3,111,306

3,144,947

1,831,109

605.47
599.22

3,008,088

3,055,826

2,493,983

842.00
832.78

2,947,365

2,994,766
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Consolidated Balance Sheet Data (end
of period):

Total Assets:

Short-term debt, including current portion
of long-term debt

Long-term debt, less current portion
Toyota Motor Corporation shareholders
equity

Common stock

Other Data:

Dividends per share (yen)

Number of vehicles sold

Japan

North America

Europe

Asia

Other*

Worldwide total

2014

Year Ended March 31,

2015

2016

2017

2018

(Yen in millions, except per share and numbers of vehicles sold data)

41,437,473

7,780,483
8,546,910

14,469,148
397,050

165.0

2,365,410
2,529,398

844,003
1,608,355
1,768,867

9,116,033

47,729,830

8,963,492
10,014,395

16,788,131
397,050

200.0

2,153,694
2,715,173

859,038
1,488,922
1,755,037

8,971,864

47,427,597

8,521,088
9,772,065

16,746,935
397,050

210.0

2,059,093
2,839,229

844,412
1,344,836
1,593,758

8,681,328

48,750,186

9,244,131
9,911,596

17,514,812
397,050

210.0

2,273,962
2,837,334

924,560
1,587,822
1,347,182

8,970,860

* Other consists of Central and South America, Oceania, Africa and the Middle East, etc.

Dividend Information

50,308,249

9,341,190
10,006,374

18,735,982
397,050

220.0

2,255,313
2,806,467

968,077
1,542,806
1,391,731

8,964,394

Toyota normally pays dividends twice per year, including an interim dividend and a year-end dividend. Toyota s

articles of incorporation provide that retained earnings can be distributed as dividends pursuant to a resolution of its
board of directors. Toyota s board of directors resolves to pay year-end dividends to holders of common shares and
registered pledgees of common shares of record as of March 31, the record date, in each year.

At the 111th Ordinary General Shareholders Meeting held in June 2015, Toyota s shareholders approved amendments
to Toyota s articles of incorporation permitting the issuance of Model AA Class Shares in the future. The articles of
incorporation currently provide that in the event that Toyota pays a year-end dividend to holders of common shares, it
will pay a year-end dividend to any holders of Model AA Class Shares or registered pledgees of Model AA

Class Shares of record as of the record date for the year-end dividend, in the amount payable on the Model AA

Class Shares pursuant to their terms ( AA Dividends ), in preference to holders of common shares or registered

pledgees of common shares.

In addition to these year-end dividends, Toyota may pay an interim dividend in the form of cash distributions from its
distributable surplus to holders of common shares and pledgees of common shares of record as of September 30, the
record date, in each year by a resolution of its board of directors. The articles of incorporation currently provide that in
the event that Toyota pays such interim dividends, Toyota will pay an amount equivalent to one-half of the AA
Dividends ( AA Interim Dividends ) as an interim dividend to any holders of Model AA Class Shares or registered
pledgees of Model AA Class Shares of record as of the record date for the interim dividend, in preference to holders of

common shares or registered pledgees of common shares.

Table of Contents
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If the amount of the dividends from surplus paid to holders of Model AA Class Shares or registered pledgees of
Model AA Class Shares is less than the prescribed amount of AA Dividends in any fiscal year, the amount of the
shortfall will be carried forward to and accumulate in the following fiscal year and thereafter. Dividends from surplus
will be paid to holders of Model AA Class Shares or registered pledgees of Model AA Class Shares in preference to
the payment of interim and year-end dividends until such payment reaches the amount of the accumulated unpaid
dividends on the Model AA Class Shares.
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For a further discussion of Model AA Class Shares, please see Additional Information Memorandum and Articles of
Association.

In addition, under the Companies Act of Japan (the Companies Act ), dividends may be paid to holders of common
shares and pledgees of record of common shares as of any record date, other than those specified above, as set forth in
Toyota s articles of incorporation or as determined by its board of directors from time to time. Under the Companies

Act, dividends may be distributed in cash or (except in the case of interim dividends mentioned in the third preceding

paragraph) in kind, subject to limitations on distributable surplus and to certain other conditions.

The following table sets forth the dividends declared per common share by Toyota for each of the periods shown. The

periods shown are the six months ended on that date. The U.S. dollar equivalents for the cash dividends shown are
based on the noon buying rate for Japanese yen on the last date of each period set forth below.

Cash Dividends per Common

Share
Period Ended Yen U.S. dollars
September 30, 2012 30.0 0.38
March 31, 2013 60.0 0.63
September 30, 2013 65.0 0.66
March 31, 2014 100.0 0.97
September 30, 2014 75.0 0.68
March 31, 2015 125.0 1.04
September 30, 2015 100.0 0.83
March 31, 2016 110.0 0.97
September 30, 2016 100.0 0.98
March 31, 2017 110.0 0.98
September 30, 2017 100.0 0.88
March 31, 2018 120.0 1.12

Toyota deems the benefit of its shareholders as one of its priority management policies, and it continues to work to
improve its corporate structure to realize sustainable growth in order to enhance its corporate value. Toyota will strive
to continue to pay stable dividends on its common shares aiming at a consolidated dividend payout ratio, defined as
dividends per common share divided by net income attributable to Toyota Motor Corporation per common share, of
30% while giving due consideration to factors such as business results for each term, investment plans and its cash
reserves. Toyota will pay dividends on the First Series Model AA Class Shares in accordance with a prescribed
calculation method.

In order to successfully compete in this highly competitive industry, Toyota plans to utilize its internal funds for the
early commercialization of technologies for next-generation environment and safety giving priority to customer safety
and sense of security. Considering these factors, with respect to the dividends for fiscal 2018, Toyota has determined
to pay a year-end dividend of 120 yen per common share by a resolution of the board of directors pursuant to Toyota s
articles of incorporation. As a result, combined with the interim dividend of 100 yen per common share, the annual
dividend will be 220 yen per common share, and the total amount of the dividends on common shares for the year will
be 642.6 billion yen. Furthermore, through repurchasing shares, Toyota will return capital to shareholders and

promote capital efficiency and agile capital policy in view of the business environment.
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In fiscal 2018, Toyota repurchased 33 million common shares, for an aggregate purchase price of 249.9 billion yen, in
order to return to shareholders the profits derived from Toyota s business operations in the interim period.
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Furthermore, Toyota has determined to repurchase 55 million common shares (maximum), for an aggregate purchase
price of 300.0 billion yen (maximum), in order to return to shareholders the profits for the fiscal year ended March 31,
2018 by a resolution of the board of directors on May 9, 2018.

Exchange Rates

In parts of this annual report, yen amounts have been translated into U.S. dollars for the convenience of investors.
Unless otherwise noted, the rate used for the translations was ¥106.24 = $1.00. This was the approximate exchange
rate in Japan on March 31, 2018.

The following table sets forth information regarding the noon buying rates for Japanese yen in New York City as
announced for customs purposes by the Federal Reserve Bank of New York expressed in Japanese yen per $1.00
during the periods shown. At the end of May 2018, the noon buying rate was ¥108.73 = $1.00. The average exchange
rate for the periods shown is the average of the month-end rates during the period.

Average
Fiscal Year Ended or Ending March 31, At End of Periodof month-end rates) High Low
(¥ per $1.00)
2014 102.98 100.46 105.25 92.96
2015 119.96 110.78 121.50 101.26
2016 112.42 120.13 125.58 111.30
2017 111.41 108.31 118.32 100.07
2018 106.20 110.70 114.25 104.83
2019 (through May 31, 2018) 108.73 109.01 111.08 105.99
Month Ended High Low
(¥ per $1.00)

December 31, 2017 113.62 111.88
January 31, 2018 113.18 108.38
February 28, 2018 110.40 106.10
March 31, 2018 106.91 104.83
April 30, 2018 109.33 105.99
May 31, 2018 111.08 108.62

Fluctuations in the exchange rate between the Japanese yen and the U.S. dollar will affect the dollar equivalent of the
price of the shares on the Japanese stock exchanges. As a result, exchange rate fluctuations are likely to affect the
market price of the American Depositary Shares ( ADSs ) on the New York Stock Exchange ( NYSE ). Toyota will
declare any cash dividends on shares of capital stock in Japanese yen. Exchange rate fluctuations will also affect the
U.S. dollar amounts received on conversion of cash dividends.

Exchange rate fluctuations can also materially affect Toyota s reported operating results. In particular, a strengthening
of the Japanese yen against the U.S. dollar can have a material adverse effect on Toyota s reported operating results.
For a further discussion of the effects of currency rate fluctuations on Toyota s operating results, please see Operating

and Financial Review and Prospects Operating Results Overview Currency Fluctuations.

3.B CAPITALIZATION AND INDEBTEDNESS
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Not applicable.

3.C REASONS FOR THE OFFER AND USE OF PROCEEDS

Not applicable.
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3.D RISK FACTORS

Industry and Business Risks

The worldwide automotive market is highly competitive.

The worldwide automotive market is highly competitive. Toyota faces intense competition from automotive
manufacturers in the markets in which it operates. Although the global economy continues to recover gradually,
competition in the automotive industry has further intensified amidst difficult overall market conditions. In addition,
competition is likely to further intensify in light of further continuing globalization in the worldwide automotive
industry, possibly resulting in industry reorganizations. Factors affecting competition include product quality and
features, safety, reliability, fuel economy, the amount of time required for innovation and development, pricing,
customer service and financing terms. Increased competition may lead to lower vehicle unit sales, which may result in
a further downward price pressure and adversely affect Toyota s financial condition and results of operations. Toyota s
ability to adequately respond to the recent rapid changes in the automotive market and to maintain its competitiveness
will be fundamental to its future success in existing and new markets and to maintain its market share. There can be
no assurances that Toyota will be able to compete successfully in the future.

The worldwide automotive industry is highly volatile.

Each of the markets in which Toyota competes has been subject to considerable volatility in demand. Demand for
vehicles depends to a large extent on economic, social and political conditions in a given market and the introduction
of new vehicles and technologies. As Toyota s revenues are derived from sales in markets worldwide, economic
conditions in such markets are particularly important to Toyota.

Reviewing the general economic environment for the fiscal year ended March 2018, the world economy has continued
its moderate recovery due to the global expansion of trade and production and solid domestic demand. The Japanese
economy has been on a moderate recovery due to improvements in employment and income conditions. For the
automotive industry, although markets have progressed in a steady manner in the developed countries and expanded in
China, markets in some resource-rich countries have slowed down.

The changes in demand for automobiles are continuing, and it is unclear how this situation will transition in the future.
Toyota s financial condition and results of operations may be adversely affected if the changes in demand for
automobiles continues or progresses further. Demand may also be affected by factors directly impacting vehicle price
or the cost of purchasing and operating vehicles such as sales and financing incentives, prices of raw materials and
parts and components, cost of fuel and governmental regulations (including tariffs, import regulation and other taxes).
Volatility in demand may lead to lower vehicle unit sales, which may result in downward price pressure and adversely
affect Toyota s financial condition and results of operations.

Toyota s future success depends on its ability to offer new, innovative and competitively priced products that meet
customer demand on a timely basis.

Meeting customer demand by introducing attractive new vehicles and reducing the amount of time required for
product development are critical to automotive manufacturers. In particular, it is critical to meet customer demand
with respect to quality, safety and reliability. The timely introduction of new vehicle models, at competitive prices,
meeting rapidly changing customer preferences and demand is more fundamental to Toyota s success than ever, as the
automotive market is rapidly transforming in light of the changing global economy. There is no assurance, however,
that Toyota will adequately and appropriately respond to changing customer preferences and demand with respect to
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quality, safety, reliability, styling and other features in a timely manner. Even if Toyota succeeds in perceiving
customer preferences and demand, there is no assurance that Toyota will be capable of developing and manufacturing
new, price competitive products in a timely manner with its available technology, intellectual property, sources of raw
materials and parts and components, and production
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capacity, including cost reduction capacity. Further, there is no assurance that Toyota will be able to implement
capital expenditures at the level and times planned by management. Toyota s inability to develop and offer products
that meet customers preferences and demand with respect to quality, safety, reliability, styling and other features in a
timely manner could result in a lower market share and reduced sales volumes and margins, and may adversely affect
Toyota s financial condition and results of operations.

Toyota s ability to market and distribute effectively is an integral part of Toyota s successful sales.

Toyota s success in the sale of vehicles depends on its ability to market and distribute effectively based on distribution
networks and sales techniques tailored to the needs of its customers. There is no assurance that Toyota will be able to
develop sales techniques and distribution networks that effectively adapt to changing customer preferences or changes
in the regulatory environment in the major markets in which it operates. Toyota s inability to maintain well-developed
sales techniques and distribution networks may result in decreased sales and market share and may adversely affect its
financial condition and results of operations.

Toyota s success is significantly impacted by its ability to maintain and develop its brand image.

In the highly competitive automotive industry, it is critical to maintain and develop a brand image. In order to
maintain and develop a brand image, it is necessary to further increase customers confidence by providing safe,
high-quality products that meet customer preferences and demand. If Toyota is unable to effectively maintain and
develop its brand image as a result of its inability to provide safe, high-quality products or as a result of the failure to
promptly implement safety measures such as recalls when necessary, vehicle unit sales and/or sale prices may
decrease, and as a result revenues and profits may not increase as expected or may decrease, adversely affecting its
financial condition and results of operations.

Toyota relies on suppliers for the provision of certain supplies including parts, components and raw materials

Toyota purchases supplies including parts, components and raw materials from a number of external suppliers located
around the world. For some supplies, Toyota relies on a single supplier or a limited number of suppliers, whose
replacement with another supplier may be difficult. Inability to obtain supplies from a single or limited source supplier
may result in difficulty obtaining supplies and may restrict Toyota s ability to produce vehicles. Furthermore, even if
Toyota were to rely on a large number of suppliers, first-tier suppliers with whom Toyota directly transacts may in
turn rely on a single second-tier supplier or limited second-tier suppliers. Toyota s ability to continue to obtain supplies
from its suppliers in a timely and cost-effective manner is subject to a number of factors, some of which are not within
Toyota s control. These factors include the ability of Toyota s suppliers to provide a continued source of supply, and
Toyota s ability to effectively compete and obtain competitive prices from suppliers. A loss of any single or limited
source supplier or inability to obtain supplies from suppliers in a timely and cost-effective manner could lead to
increased costs or delays or suspensions in Toyota s production and deliveries, which could have an adverse effect on
Toyota s financial condition and results of operations.

The worldwide financial services industry is highly competitive.

The worldwide financial services industry is highly competitive- Increased competition in automobile financing may
lead to decreased margins. A decline in Toyota s vehicle unit sales, an increase in residual value risk due to lower used
vehicle prices, an increase in the ratio of credit losses and increased funding costs are additional factors which may
impact Toyota s financial services operations. If Toyota is unable to adequately respond to the changes and
competition in automobile financing, Toyota s financial services operations may adversely affect its financial condition
and results of operations.
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Toyota s operations and vehicles rely on various digital and information technologies.

Toyota depends on various information technology networks and systems, some of which are managed by third
parties, to process, transmit and store electronic information, including sensitive data, and to manage or
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support a variety of business processes and activities, including manufacturing, research and development, supply
chain management, sales and accounting. In addition, Toyota s vehicles may rely on various digital and information
technologies, including information service and driving assistance functions. Despite security measures, Toyota s
digital and information technology networks and systems may be vulnerable to damage, disruptions or shutdowns due
to attacks by hackers, computer viruses, breaches due to unauthorized use, errors or malfeasance by employees and
others who have or gain access to the networks and systems Toyota depends on, service failures or bankruptcy of third
parties such as software development or cloud computing vendors, power shortages and outages, and utility failures or
other catastrophic events like natural disasters. Such incidents could materially disrupt critical operations, disclose
sensitive data, interfere with information services and driving assistance functions in Toyota s vehicles, and/or give
rise to legal claims or proceedings, liability or regulatory penalties under applicable laws, which could have an
adverse effect on Toyota s brand image and its financial condition and results of operations.

Financial Market and Economic Risks
Toyota s operations are subject to currency and interest rate fluctuations.

Toyota is sensitive to fluctuations in foreign currency exchange rates and is principally exposed to fluctuations in the
value of the Japanese yen, the U.S. dollar and the euro and, to a lesser extent, the Australian dollar, the Russian ruble,
the Canadian dollar and the British pound. Toyota s consolidated financial statements, which are presented in Japanese
yen, are affected by foreign currency exchange fluctuations through translation risk, and changes in foreign currency
exchange rates may also affect the price of products sold and materials purchased by Toyota in foreign currencies
through transaction risk. In particular, strengthening of the Japanese yen against the U.S. dollar can have an adverse
effect on Toyota s operating results.

Toyota believes that its use of certain derivative financial instruments including foreign exchange forward contracts

and interest rate swaps and increased localized production of its products have reduced, but not eliminated, the effects

of interest rate and foreign currency exchange rate fluctuations. Nonetheless, a negative impact resulting from

fluctuations in foreign currency exchange rates and changes in interest rates may adversely affect Toyota s financial
condition and results of operations. For a further discussion of currency and interest rate fluctuations and the use of
derivative financial instruments, see Operating and Financial Review and Prospects Operating Results Overview
Currency Fluctuations,  Quantitative and Qualitative Disclosures About Market Risk, and notes 21 and 22 to Toyota s
consolidated financial statements.

High prices of raw materials and strong pressure on Toyota s suppliers could negatively impact Toyota s
profitability.

Increases in prices for raw materials that Toyota and Toyota s suppliers use in manufacturing their products or parts
and components such as steel, precious metals, non-ferrous alloys including aluminum, and plastic parts, may lead to
higher production costs for parts and components. This could, in turn, negatively impact Toyota s future profitability
because Toyota may not be able to pass all those costs on to its customers or require its suppliers to absorb such costs.

A downturn in the financial markets could adversely affect Toyota s ability to raise capital.

Should the world economy suddenly deteriorate, a number of financial institutions and investors will face difficulties
in providing capital to the financial markets at levels corresponding to their own financial capacity, and, as a result,
there is a risk that companies may not be able to raise capital under terms that they would expect to receive with their
creditworthiness. If Toyota is unable to raise the necessary capital under appropriate conditions on a timely basis,
Toyota s financial condition and results of operations may be adversely affected.
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Regulatory, Legal, Political and Other Risks
The automotive industry is subject to various governmental regulations.

The worldwide automotive industry is subject to various laws and governmental regulations including those related to
vehicle safety and environmental matters such as emission levels, fuel economy, noise and pollution. In particular,
automotive manufacturers such as Toyota are required to implement safety measures such as recalls for vehicles that
do not or may not comply with the safety standards of laws and governmental regulations. In addition, Toyota may, in
order to reassure its customers of the safety of Toyota s vehicles, decide to voluntarily implement recalls or other
safety measures even if the vehicle complies with the safety standards of relevant laws and governmental regulations.
Many governments also impose tariffs and other trade barriers, taxes and levies, or enact price or exchange controls.
Toyota has incurred, and expects to incur in the future, significant costs in complying with these regulations. If Toyota
launches products that result in safety measures such as recalls, Toyota may incur various costs including significant
costs for free repairs. Furthermore, new legislation or changes in existing legislation may also subject Toyota to
additional expenses in the future. If Toyota incurs significant costs related to implementing safety measures or
meeting laws and governmental regulations, Toyota s financial condition and results of operations may be adversely
affected.

Toyota may become subject to various legal proceedings.

As an automotive manufacturer, Toyota may become subject to legal proceedings in respect of various issues,
including product liability and infringement of intellectual property. Toyota may also be subject to legal proceedings
brought by its shareholders and governmental proceedings and investigations. Toyota is in fact currently subject to a
number of pending legal proceedings and government investigations. A negative outcome in one or more of these
pending legal proceedings could adversely affect Toyota s financial condition and results of operations. For a further
discussion of governmental regulations, see Information on the Company Business Overview Governmental
Regulation, Environmental and Safety Standards and for legal proceedings, please see Information on the Company
Business Overview Legal Proceedings.

Toyota may be adversely affected by natural calamities, political and economic instability, fuel shortages or
interruptions in social infrastructure, wars, terrorism and labor strikes.

Toyota is subject to various risks associated with conducting business worldwide. These risks include natural
calamities; political and economic instability; fuel shortages; interruption in social infrastructure including energy
supply, transportation systems, gas, water, or communication systems resulting from natural hazards or technological
hazards; wars; terrorism; labor strikes and work stoppages. Should the major markets in which Toyota purchases
materials, parts and components and supplies for the manufacture of Toyota products or in which Toyota s products
are produced, distributed or sold be affected by any of these events, it may result in disruptions and delays in the
operations of Toyota s business. Should significant or prolonged disruptions or delays related to Toyota s business
operations occur, it may adversely affect Toyota s financial condition and results of operations.

ITEM 4. INFORMATION ON THE COMPANY

4.A HISTORY AND DEVELOPMENT OF THE COMPANY

Toyota Motor Corporation is a limited liability, joint-stock company incorporated under the Commercial Code of
Japan and continues to exist under the Companies Act. Toyota commenced operations in 1933 as the automobile

division of Toyota Industries Corporation (formerly, Toyoda Automatic Loom Works, Ltd.). Toyota became a
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separate company in August 1937. In 1982, the Toyota Motor Company and Toyota Motor Sales merged into one
company, the Toyota Motor Corporation of today. As of March 31, 2018, Toyota operated through 606 consolidated
subsidiaries (including variable interest entities) and 199 affiliated companies, of which 57 companies were accounted

for through the equity method.
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See  Business Overview Capital Expenditures and Divestitures for a description of Toyota s principal capital
expenditures and divestitures between April 1, 2015 and March 31, 2018 and information concerning Toyota s
principal capital expenditures and divestitures currently in progress.

Toyota s principal executive offices are located at 1 Toyota-cho, Toyota City, Aichi Prefecture 471-8571, Japan.
Toyota s telephone number in Japan is +81-565-28-2121.

4.B BUSINESS OVERVIEW

Toyota primarily conducts business in the automotive industry. Toyota also conducts business in finance and other
industries. Toyota sold 8,964 thousand vehicles in fiscal 2018 on a consolidated basis. Toyota had net revenues of
¥29,379.5 billion and net income attributable to Toyota Motor Corporation of ¥2,493.9 billion in fiscal 2018.

Toyota s business segments are automotive operations, financial services operations and all other operations. The

following table sets forth Toyota s sales to external customers in each of its business segments for each of the past
three fiscal years.

Yen in millions

Year Ended March 31,
2016 2017 2018
Automotive 25,923,813 25,032,229 26,347,229
Financial Services 1,854,007 1,783,697 1,959,234
All Other 625,298 781,267 1,073,047

Toyota s automotive operations include the design, manufacture, assembly and sale of passenger vehicles, minivans
and commercial vehicles such as trucks and related parts and accessories. Toyota s financial services business consists
primarily of providing financing to dealers and their customers for the purchase or lease of Toyota vehicles. Toyota s
financial services business also provides retail installment credit and leasing through the purchase of installment and
lease contracts originated by Toyota dealers. Related to Toyota s automotive operations, Toyota is working towards
having all of its vehicles become connected vehicles, creating new value and reforming businesses by utilizing big
data obtained from those connected vehicles, and establishing new mobility services. Toyota s all other operations
business segment includes the design and manufacture of prefabricated housing and information technology related
businesses including a web portal for automobile information called GAZOO.com, etc.

Toyota sells its vehicles in approximately 190 countries and regions. Toyota s primary markets for its automobiles are

Japan, North America, Europe and Asia. The following table sets forth Toyota s sales to external customers in each of
its geographical markets for each of the past three fiscal years.

Yen in millions

Year Ended March 31,
2016 2017 2018
Japan 8,588,437 8,798,903 9,273,672
North America 10,822,772 10,033,419 10,347,266
Europe 2,507,292 2,517,601 2,940,243
Asia 4,475,623 4,279,617 4,497,374
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Other* 2,008,994 1,967,653 2,320,955

* QOther consists of Central and South America, Oceania, Africa and the Middle East.

During fiscal 2018, 25.2% of Toyota s automobile unit sales on a consolidated basis were in Japan, 31.3% were in
North America, 10.8% were in Europe and 17.2% were in Asia. The remaining 15.5% of consolidated unit sales were
in other markets.
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The Worldwide Automotive Market
Toyota estimates that annual worldwide vehicle sales totaled approximately 97 million units in 2017.

Automobile sales are affected by a number of factors including:

social, political and economic conditions;

introduction of new vehicles and technologies; and

costs incurred by customers to purchase and operate automobiles.
These factors can cause consumer demand to vary substantially from year to year in different geographic markets and
in individual categories of automobiles.

In fiscal 2018, the U.S. saw steady employment growth as well as enhanced consumer spending, economies in Europe
expanded at a solid pace under monetary easing measures, and Japan continued to experience favorable employment
environment supporting consumption. In emerging markets, China continued to recover due to economic stimulus
measures, which led to stronger growth of the global economy, while consumption in resource-rich countries has also
been gradually recovering.

The automotive industry was also impacted by these economic trends. In 2017, with respect to developed countries,
the automotive market contracted in the United States from the effect of interest-rate hikes, while on the other hand, it
expanded in Europe. In addition, in Japan, demand expanded due primarily to the introduction of new models. The
automotive markets in emerging countries, including China, as a whole also expanded.

In the medium- to long-term, Toyota expects the automotive market to continue growing driven principally by growth
in China and other emerging markets. Global competition is expected to be severe, as competition in compact and
low-price vehicles intensifies, and the pace of technological advancement and development of new products quickens,
including in response to a heightened global awareness of the environment and more stringent fuel economy
standards.

In 2017, China, North America, Europe and Asia were the world s largest automotive markets. The share of each
market across the globe, which Toyota estimates based on the available automobile sales data in each country and
region information, was 30% for China, 22% for North America (21% excluding Mexico and Puerto Rico), 22% for
Europe and 10% for Asia. In China, new vehicle sales increased to approximately 29.3 million units. In North
America, new vehicle sales decreased from the previous year to approximately 20.9 million units. In Europe, new
vehicle sales increased to approximately 20.7 million units. In Asia (including India but excluding Japan and China),
new vehicle unit sales increased from the previous year to approximately 10 million units.

The worldwide automotive industry is affected significantly by government regulations aimed at reducing harmful
effects on the environment, enhancing vehicle safety and improving fuel economy. These regulations have added to
the cost of manufacturing vehicles. Many governments also mandate local procurement of parts and components and
impose tariffs and other trade barriers, as well as price or exchange controls as a means of creating jobs, protecting
domestic producers or influencing their balance of payments. Changes in regulatory requirements and other
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government-imposed restrictions can limit or otherwise burden an automaker s operations. Government laws and
regulations can also make it difficult to repatriate profits to an automaker s home country.

The development of the worldwide automotive market includes the continuing globalization of automotive operations.
Manufacturers seek to achieve globalization by localizing the design and manufacture of automobiles and their parts
and components in the markets in which they are sold. By expanding production capabilities beyond their home
markets, automotive manufacturers are able to reduce their exposure to fluctuations in foreign exchange rates as well
as to trade restrictions and tariffs.
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Over the years, there have been many global business alliances and investments entered into between manufacturers in
the global automotive industry. There are various reasons behind these transactions including the need to address
excessive global capacity in the production of automobiles, and the need to reduce costs and improve efficiency by
increasing the number of automobiles produced using common vehicle platforms and by sharing research and
development expenses for environmental and other technology, the desire to expand a company s global presence
through increased size and the desire to expand into particular segments or geographic markets.

Toyota believes that its research and development initiatives, particularly the development of environmentally friendly
new vehicle technologies, vehicle safety and information technology, provide it with a strategic advantage.

Toyota s ability to compete in the global automotive industry will depend in part on Toyota s successful
implementation of its business strategy. This is subject to a number of factors, some of which are not in Toyota s
control. These factors are discussed in Operating and Financial Review and Prospects and elsewhere in this annual
report.

Toyota Global Vision

In March 2011, Toyota unveiled its Toyota Global Vision corporate outline for the future, which serves not only to
give direction to Toyota employees around the world, but also to convey such direction to customers and to the public
at large. Toyota will work to achieve sustained growth through the realization of the following ideals which are parts
of the Vision:

Toyota Global Vision

Toyota will lead the way to the future of mobility, enriching lives around the world with the safest and most
responsible ways of moving people.

Through our commitment to quality, constant innovation and respect for the planet, we aim to exceed expectations and
be rewarded with a smile.

We will meet challenging goals by engaging the talent and passion of people, who believe there is always a better
way.

The safest and most responsible ways of moving people

Safety is Toyota s highest priority, and Toyota will continue to provide world-class safety.

Toyota will also continue to contribute to environmental quality and to human happiness by using leading
environmental technology and by deploying that technology in a growing line of vehicle models. At the same
time, Toyota will work through the provision of products, sales and services that exceed customer expectation
to offer a rewarding experience for customers.

Enriching lives around the world
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Toyota has been consistently true to its founding spirit of serving society through conscientious

manufacturing, and it will continue working in that spirit to contribute to enhance the quality of life wherever
it has operations.

Toyota will strive to continue contributing to economic vitality wherever it has operations by generating
stable employment and by participating in mutually beneficial business relationships with dealers and

suppliers. It will also strive to continue to actively engage in initiatives for human resources development and
the promotion of cultural activities of its host communities.
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Lead the way to the future of mobility

Toyota will lead the industry in technological development that will spawn next-generation mobility. For
example, it will explore possibilities in personal mobility and in the convergence of information technology

for automobiles and smart grids for optimizing energy generation and consumption. Toyota will strive to offer
products and services that match the needs in each market.

Toyota will strive to advance environmental technology and develop low-carbon technologies and
technologies for maximizing safety through interaction with the transport infrastructure to lay a foundation for
sustainable and amenable future mobility.

Our commitment to quality, constant innovation

Toyota is committed to providing quality vehicles that are highly reliable and driven with a sense of safety
and reliability.

Toyota will constantly reinvent itself and continue to engage in cutting-edge technology development. Toyota
will work towards offering vehicles around the world that address the needs of today and of tomorrow at
affordable prices.

Respect for the planet

Toyota will continue working to minimize environmental impact in its manufacturing and other operations, as
well as in its products.

Toyota s activities will include conserving energy and reducing output of carbon dioxide, as well as
conserving material resources through recycling; it will also include establishing mindsets and production
methods appropriate for coexistence with nature.

Exceed expectations and be rewarded with a smile

Everyone at Toyota will continuously maintain a sense of gratitude to customers and will strive to earn smiles
with products and services that are stimulating and inspiring and exceed customer expectations.
There is always a better way

All Toyota employees will share the recognition that there is always a better way and share a commitment to
continuous improvement, which are fundamental to The Toyota Way.
Meet challenging goals by engaging the talent and passion of people
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Toyota will nurture a corporate culture where teamwork and individual creativity thrive and where people will
approach their work with pride and passion.

Toyota will honor the spirit of diversity in recruiting, training and promoting capable individuals around the
world. Human resources development at Toyota will continue to promote the transfer of the company s
monozukuri spirit of conscientious manufacturing and related skills and know-how from one generation to the
next.
Based on these initiatives, the Toyota group will contribute to enriching lives of communities by providing ever-better
cars. This is expected to encourage more customers to purchase Toyota cars and thereby lead to the establishment of a
stable business base. The automotive industry is facing a time of profound transformation that could happen only once
in a hundred years in response to significant technological innovation such as electrification, connected vehicles and
automated driving. Toyota is committed to realizing a mobility society of the future that enables everyone to enjoy
freedom of movement beyond the conventional concept of vehicles.
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Toyota Environmental Challenge 2050

Positioning responding to environmental issues as one of the most prioritized challenges for management, Toyota has
tackled head-on activities such as the development and promotion of next-generation vehicles including hybrid

vehicles ( HVs ) and fuel cell vehicles ( FCVs ), efficient production that puts less of a burden on the environment, the
recycling of end-of-life vehicles and hybrid vehicle batteries, planting trees for the coexistence of humans and nature

in harmony, and conservation of ecosystems.

However, in recent years, the seriousness and reach of environmental issues has increased, as evidenced by global
warming, water shortages, resource depletion, and degradation of biodiversity. In response to the situation, Toyota
believes it is necessary to take on new challenges that consider the world 20 or 30 years in the future, in order to
remain closely aligned with the global environment. Accordingly, Toyota announced Toyota Environmental
Challenge 2050 in October 2015.

In order to contribute to the realization of a sustainable society, the Toyota Environmental Challenge 2050 has set
forth the following six challenges for Toyota to address. Those challenges are to reduce CO2 emissions from driving

and producing, as well as throughout the lifecycle of, vehicles, and to ensure a net positive impact on the Earth and
society toward 2050.

1. New Vehicle Zero CO2 Emissions Challenge

2. Life Cycle Zero CO2 Emissions Challenge

3. Plant Zero CO2 Emissions Challenge

4. Challenge of Minimizing and Optimizing Water Usage

5. Challenge of Establishing a Recycling-Based Society and Systems

6. Challenge of Establishing a Future Society in Harmony with Nature
Further strengthening collaboration with the Toyota group and all other stakeholders, Toyota will consolidate new
ideas, dynamism and technology to tackle together the realization of a truly sustainable society from a long-term
perspective.

Automotive Operations

Toyota s revenues from its automotive operations were ¥26,397.9 billion in fiscal 2018, ¥25,081.8 billion in fiscal
2017 and ¥25,977.4 billion in fiscal 2016.

Toyota produces and sells passenger vehicles, minivans and commercial vehicles such as trucks. Toyota Motor
Corporation s subsidiary, Daihatsu Motor Co., Ltd. ( Daihatsu ), produces and sells mini-vehicles and compact cars.
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Hino Motors, Ltd. ( Hino ), also a subsidiary of Toyota Motor Corporation, produces and sells commercial vehicles
such as trucks and buses. Toyota also manufactures automotive parts, components and accessories for its own use and
for sale to others.

With an aim to strengthen competitiveness in the small car segment, on January 29, 2016, Toyota and Daihatsu

entered into a share exchange agreement to make Daihatsu a wholly-owned subsidiary of Toyota as of August 1,

2016. From January 2017, Toyota and Daihatsu established the Emerging-market Compact Car Company to promote
development of competitive products in emerging markets. Through planning and implementation of optimal

strategies including combining their technical expertise and bases of operations, bold cost reduction and expansion of
product lineups with a global brand strategy, Daihatsu will play a key role in developing globally competitive small
cars of both brands based on the technology Daihatsu has developed through manufacturing of mini-vehicles.

13

Table of Contents 36



Edgar Filing: TOYOTA MOTOR CORP/ - Form 20-F

Table of Conten

Vehicle Models

Toyota s vehicles (produced by Toyota, Daihatsu and Hino) can be classified into three categories: HVs, conventional
engine vehicles, and FCVs. Toyota s product line-up includes subcompact and compact cars, mini-vehicles, mid-size,
luxury, sports and specialty cars, recreational and sport-utility vehicles, pickup trucks, minivans, trucks and buses.

Hybrid Vehicles

The world s first mass-produced hybrid car was Toyota s Prius. It runs on an efficient combination of a gasoline engine
and motor. This system allows the Prius to travel more efficiently than conventional engine vehicles of comparable

size and performance. The hybrid design of the Prius also results in the output of 75% less emission than the

maximum amount allowed by Japanese environmental regulations. Toyota views the Prius as the cornerstone of its
emphasis on designing and producing eco-friendly automobiles.

In the last three years, Toyota has strengthened its hybrid lineup by introducing the fully remodeled Alphard HV and
Vellfire HV in January 2015, the Sienta HV in June 2015, the fully remodeled RX-HV in September 2015 and the
fully remodeled Prius in November 2015, as well as adding Auris HV in April 2016, Prius PHV and the new model
C-HR HYV in October 2016, the new model LC HV in March 2017, the fully remodeled Camry HV in June 2017, the
fully remodeled LS HV in October 2017, JPN TAXI, which employs a newly developed LPG HV, in October 2017,
the fully remodeled Avalon HV in April 2018, the fully remodeled Corolla HB HV in May 2018 and the fully
remodeled Crown HV and Century HV in June 2018. In the area of HVs, where strong growth is seen, Toyota aims to
continue its efforts to offer a diverse line-up of HVs, enhance engine power while improving fuel economy and
otherwise work towards increasing the sales of HVs.

Fuel Cell Vehicles

Toyota began limited sales of a fuel cell vehicle in Japan and the United States in December 2002. Since then, Toyota
has made advances by solving technological issues such as the above and worked towards the practical use of such
solutions, culminating in the general sale of the world s first mass produced fuel cell vehicle MIRAI in Japan
beginning in December 2014, in the United States beginning in June 2015 and in Europe beginning in September
2015. Toyota also launched SORA, the first production model fuel cell bus to receive vehicle type certification in
Japan, in March 2018.

Conventional Engine Vehicles
Subcompact and Compact

Toyota s subcompact and compact cars include the four-door Corolla sedan, which is one of Toyota s bestselling
models. The Yaris, marketed as the Vitz in Japan, is a subcompact car designed to perform better and offer greater
comfort than other compact cars available in the market with low emissions that are particularly attractive to European
consumers. In Europe, Toyota introduced the fully remodeled Aygo in June 2014. In Japan, Toyota introduced, in
addition to the Corolla and Vitz, the Prius C (named Aqua in Japan), as well as Passo, Roomy and Tank, which three
vehicles are OEM vehicles supplied by Daihatsu. In India, Asia, China and other markets, Toyota introduced the Etios
and Vios, as well as the AGYA and Rush, which are designed and manufactured by Daihatsu, and Yaris iA, which is
designed and manufactured by Mazda Motor Corporation ( Mazda ).

Mini-Vehicles
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Mini-vehicles are manufactured and sold by Daihatsu. Daihatsu manufactures mini-vehicles, passenger vehicles,
commercial vehicles and auto parts. Mini-vehicles are passenger vehicles, vans or trucks with engine displacements of
660 cubic centimeters or less. Daihatsu sold approximately 586 thousand mini-vehicles and
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220 thousand automobiles on a consolidated basis during fiscal 2018. Daihatsu s largest market is Japan, which
accounted for approximately 80% of Daihatsu s unit sales during fiscal 2018. From 2011, Toyota began to sell some
mini-vehicles manufactured by Daihatsu under the Toyota brand.

Mid-Size

Toyota s mid-size models include the Camry, which has been the bestselling passenger car in the United States for
twenty of the past twenty-one calendar years (from 1997 to present) and also for the last sixteen consecutive years.
The Camry was fully remodeled in June 2017. Camry sales in the United States for 2018 were approximately

387 thousand units (including Camry hybrids). In addition, Toyota s other mid-size models include the REIZ for the
Chinese market and the Avensis for the European market.

Luxury and Large

In North America, Europe, Japan and other regions, Toyota s luxury lineup consists primarily of vehicles sold under
the Lexus brand name. Lexus passenger car models include the LS, the GS, the ES, the IS, the CT, the LC and the RC.
Lexus models also include the LX, the GX, the RX and the NX sold as luxury sport-utility vehicles. Toyota
commenced sales of its luxury automobiles in Japan under the Lexus brand in August 2005. As of March 31, 2018, the
Lexus brand lineup in Japan includes the LS, the GS, the IS, the CT, the LX, the RX, the NX, the LC and the RC. The
Toyota brand s full-size luxury car, the Avalon, was remodeled in April 2018, and the Crown was fully remodeled in
June 2018. Toyota also fully remodeled the Century limousine in Japan in June 2018.

Sports and Specialty

In April 2012, Toyota introduced the 86 (called Scion FR-S in the U.S.), a compact sports car with a front-mounted
engine and rear-wheel drive. In October 2014, Toyota introduced the RC coupe that leads the image of Lexus, which
engages drivers on a sentimental level. In March 2017, Toyota introduced LC, the new model flagship coupe for
Lexus.

Recreational and Sport-Utility Vehicles and Pickup Trucks

Toyota sells a variety of sport-utility vehicles and pickup trucks. Toyota s sport-utility vehicles available in North
America include the Sequoia, the 4Runner, the RAV4, the Highlander, the FJ Cruiser and the Land Cruiser, and
pickup trucks available are the Tacoma and Tundra. The Tacoma, the Tundra, the Highlander and the Sequoia are
manufactured in the United States. Toyota also offers four types of sport-utility vehicles under the Lexus brand,
including the LX, the GX, the RX, and the NX. Toyota also manufactures the RX and RAV4 models in Canada.
Toyota s pickup truck, the Hilux, has been the bestselling model of all Toyota cars sold in Thailand. In July 2014,
Toyota introduced the new NX model under the Lexus brand. In May 2015, Toyota introduced the fully remodeled
Hilux and in September 2015, it introduced the fully remodeled RX of the Lexus brand. In December 2016, Toyota
introduced C-HR, a model with a focus on both design and drive.

Minivans and Cabwagons

Toyota offers several basic models for the global minivan market. Its largest minivans in Japan, the Alphard and the
Vellfire, were remodeled in January 2015. In addition, the Noah/Voxy was remodeled in January 2014 and the new
model Esquire was introduced in October 2014 in Japan. The new model Calya, an original equipment manufacturing
( OEM ) vehicle by Daihatsu, was introduced in July 2016 in Indonesia. Toyota s other minivan models include, in
Japan, the Estima and the Sienta, and, in North America, the Sienna.
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Trucks and Buses

Toyota s product lineup includes trucks (including vans) up to a gross vehicle weight of five tons and micro-buses that
are sold in Japan and in overseas markets. Toyota launched SORA, a production model fuel cell bus,
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in Japan in March 2018. Trucks and buses are also manufactured and sold by Hino, a subsidiary of Toyota. Hino s
product lineup includes large trucks with a gross vehicle weight of over eleven tons, medium trucks with a gross
vehicle weight of between five and eleven tons and small trucks with a gross vehicle weight of up to five tons. Hino s
bus lineup includes medium to large buses used primarily as tour buses and public buses, as well as small buses and
micro-buses.

Product Development

New cars introduced in Japan during fiscal 2018 and thereafter include the Hilux, the JPN TAXI and TOYOTA
driving school vehicles. The remodeled car in Japan during fiscal 2018 and thereafter is the Camry HV. Remodeled
cars outside of Japan during fiscal 2018 and thereafter include the Lexus LS, the Avalon and the Camry.

In addition, the IMV product lineup based on the IMV project to optimize global manufacturing and supply systems is
a lineup of strategic multipurpose vehicles produced from a single platform to meet market demand. The IMV product
lineup includes, as of March 31, 2017, the Hilux, Fortuner, and Innova, one or all of which are available in all regions.

Markets, Sales and Competition

Toyota s primary markets are Japan, North America, Europe and Asia. The following table sets forth Toyota s
consolidated vehicle unit sales by geographic market for the periods shown. The vehicle unit sales below reflect
vehicle sales made by Toyota to unconsolidated entities (recognized as sales under Toyota s revenue recognition
policy), including sales to unconsolidated distributors and dealers. Vehicles sold by Daihatsu and Hino are included in
the vehicle unit sales figures set forth below.

Year Ended March 31,
2014 2015 2016 2017 2018
Units % Units % Units % Units % Units %

Market

Japan 2,365,410 26.0% 2,153,694 24.0% 2,059,093 23.7% 2,273,962 254% 2,255,313 25.2%
North

America 2,529,398 27.7 2,715,173 30.3 2,839,229 32.7 2,837,334 31.6 2,806,467 31.3
Europe 844,003 9.3 859,038 9.6 844,412 9.7 924,560 10.3 968,077 10.8
Asia 1,608,355 17.6 1,488,922 16.6 1,344,836 15.5 1,587,822 17.7 1,542,806 17.2
Other* 1,768,867 19.4 1,755,037 19.5 1,593,758 18.4 1,347,182 15.0 1,391,731 15.5

Total 9,116,033 100.0% 8,971,864 100.0% 8,681,328 100.0% 8,970,860 100.0% 8,964,394 100.0%

* QOther consists of Central and South America, Oceania, Africa and the Middle East, etc.
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The following table sets forth Toyota s vehicle unit sales and market share in Japan, North America, Europe and Asia
on a retail basis for the periods shown. Each market s total sales and Toyota s sales represent new vehicle registrations
in the relevant year (except for the Asia market where vehicle registration does not necessarily apply). All information
on Japan excludes mini-vehicles. The sales information contained below excludes unit sales by Daihatsu and Hino,
each a consolidated subsidiary of Toyota. Vehicle unit sales in Asia do not include sales in China.

(Thousands of Units)
Fiscal Year Ended March 31,
2014 2015 2016 2017 2018
Japan:
Total market sales (excluding mini-vehicles) 3,433 3,126 3,126 3,360 3,340
Toyota sales (retail basis, excluding mini-vehicles) 1,605 1,439 1,462 1,607 1,565
Toyota market share 46.7% 46.0% 46.8% 47.8% 46.9%
(Thousands of Units)
Calendar Year Ended December 31,
2013 2014 2015 2016 2017
North America:
Total market sales 18,514 19,597 20,804 21,191 20,887
Toyota sales (retail basis) 2,520 2,670 2,817 2,798 2,791
Toyota market share 13.6% 13.6% 13.5% 13.2% 13.4%
Europe:
Total market sales 18,009 18,397 18,971 19,968 20,721
Toyota sales (retail basis) 848 888 874 928 1,002
Toyota market share 4.7% 4.8% 4.6% 4.6% 4.8%
Asia (excluding China):
Total market sales 8,899 8,785 9,287 9,541 10,078
Toyota sales (retail basis) 1,427 1,324 1,249 1,305 1,318
Toyota market share 16.0% 15.1% 13.4% 13.7% 13.1%
Japan

Japan is one of the leading countries with respect to technological advancements and improvements in the automotive
industry and will continue to demonstrate such strength. Toyota strives to earn customer satisfaction by introducing
products distinctive of Japan s manufacturing ability such as value-added products including Lexus models, FCVs,
plug-in hybrid vehicles ( PHVs ) and HVs, vehicles with 3-seat rows and mini-vehicles. Toyota s consolidated vehicle
sales in Japan in fiscal 2018 was 2,255 thousand units, a decrease of 19 thousand units in comparison with the

previous year. Toyota endeavors to secure and maintain its large share of and position atop the Japanese market.

Toyota held a domestic market share (excluding mini-vehicles) on a retail basis of 46.8% in fiscal 2016, 47.8% in

fiscal 2017 and 46.9% in fiscal 2018.

Although Toyota s principle is to conduct production in regions where it enjoys true competitiveness, it considers
Japan to be the source of its good manufacturing practices. Toyota supports its operations worldwide through
measures such as the development of new technologies and products, low-volume vehicles to complement local
production, production of global vehicle models which straddle multiple regions and supporting overseas factories.
Toyota will continue the implementation of the new platform and the new unit for the Toyota New Global
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Architecture ( TNGA ) globally, with Japan at the core. In Japan, Toyota is implementing flexible production based on
market needs, in order to support its large share of domestic sales.

Since Toyota formed an alliance with SUBARU CORPORATION ( SUBARU ) in 2005, Toyota and SUBARU have
utilized each other s resources in development and production. In April 2008, in order to create
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synergy and to further strengthen competitiveness, Toyota, Daihatsu and SUBARU agreed on joint development of a
compact rear-wheel-drive sports car and OEM supply with compact cars and mini-vehicles. In order to promote a

smooth cooperation, SUBARU transferred 61 million SUBARU shares owned by SUBARU to Toyota in July 2008.

As a result of this transfer, Toyota owns 16.5% of SUBARU issued shares. While Toyota vehicles have been
manufactured at SUBARU s North American production center, Subaru of Indiana Automotive, Inc. ( SIA ), since 2007,
Toyota and SUBARU ceased such production in May 2016, and the collaboration between Toyota and SUBARU has
shifted to collaboration focusing on products and technology.

In 2011, Toyota and BMW Group agreed to conduct collaborative research in the field of next-generation lithium-ion
battery technologies and for BMW to supply diesel engines to Toyota Motor Europe, Toyota s European subsidiary. In
2013, as part of their strategic long-term cooperation in the field of sustainable mobility, Toyota and BMW Group
entered into agreements for the joint development of a fuel cell system, joint development of architecture and
components for sports vehicles and joint research and development of lightweight technologies. The two companies
completed collaborative research on lithium-air batteries, a post-lithium-battery solution as planned by conducting the
second phase of collaborative research into next-generation lithium-ion battery cells.

Toyota and Mazda have been engaged in collaboration such as the licensing of Toyota s hybrid technologies to Mazda
and the production of compact cars for Toyota at Mazda s plant in Mexico. In May 2015, Toyota and Mazda entered
into an agreement to build a mutually beneficial long-term partnership that will result in more appealing cars that meet
the diverse needs and tastes of customers around the world, and after subsequent discussions, Toyota signed an
agreement to enter a business and capital alliance with Mazda in August 2017. Based on this business and capital
alliance, Toyota and Mazda mutually acquired shares of each other in value of 50 billion yen for each company in
October 2017. Toyota also established EV C.A. Spirit Corporation with Mazda and Denso Corporation ( Denso ) to
jointly develop basic structural technologies for electric vehicles ( EVs ). Furthermore, in March 2018, Toyota and
Mazda established Mazda Toyota Manufacturing, U.S.A., Inc., a new joint venture company, to produce vehicles in
the United States starting in 2021.

In February 2017, Toyota and Suzuki Motor Corporation ( Suzuki ), aiming to contribute jointly to resolution of social
issues and achievement of the sound and sustainable development of an automobile-based society, entered into a
memorandum of understanding on beginning concrete examination of a business partnership. In November 2017, the
two companies agreed to move forward in considering a cooperative structure for introducing EVs in the Indian
market around 2020, and in March 2018, concluded a basic agreement toward the mutual supply of hybrid and other
vehicles with the aim of bolstering both companies product lineups and encouraging competition in the Indian
automotive market. In May 2018, Toyota and Suzuki agreed to start discussing joint projects in the fields of
technological development, vehicle production and market development. Specifically, the discussions will include
matters such as Denso and Toyota providing Suzuki with technological support for a compact, ultrahigh-efficiency
powertrain to be developed mainly by Suzuki, Toyota Kirloskar Motor Private Ltd. producing models developed by
Suzuki for sale, under both the Toyota and Suzuki brands, in India, and supplying models developed by Suzuki to
African markets and advancing cooperation in the domains of logistics and services for such models.

In December 2017, Toyota and Panasonic entered into an agreement to begin studying the feasibility of a joint
automotive prismatic battery business for the purpose of contributing to finding solutions for pressing societal issues
such as global warming, air pollution, the depletion of natural resources and energy security, as well as addressing
growing demand and expectations for electrified vehicles. Both companies will consider details of the collaboration
with the aim of achieving the best automotive prismatic battery in the industry and, ultimately, contributing to the
popularization of Toyota s and other automakers electrified vehicles.
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In Japan, there are five major domestic manufacturers, five specialized domestic manufacturers and a growing volume
of imports from major United States and European manufacturers. The prolonged economic slump in the Japanese
economy and the recent increases in environmental awareness have also shifted consumer
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preference towards more affordable automobiles such as compact and subcompact vehicles and towards utility
vehicles such as mini-vans. For more than 40 years, Toyota has maintained its position as the largest automobile
manufacturer in Japan. Every year since fiscal 1999, Toyota, excluding Daihatsu and Hino, has achieved a market
share (excluding mini-vehicles) of over 40%, reflecting in part the success of the introduction of new models for
subcompact and compact cars, mini-vans and sedans. In August 2005, Toyota launched the Lexus brand in Japan and
achieved a record top market share of 25.6% in the luxury market in 2011. Toyota aims to further distinguish the
Lexus brand by continuing to attract new and affluent customers including customers that typically had purchased
imported vehicles.

North America

The North American region is one of Toyota s most significant markets. Toyota has reorganized its production
structure and made improvements to its product lineup. In addition, Toyota is actively working to promote increased
local operations independence in North America, in accordance with the Toyota Global Vision, announced in 2011.

In the North American region, of which the U.S. is the main market, Toyota has a wide product lineup (excluding
large trucks and buses), and sold 2,806 thousand vehicles on a consolidated basis in fiscal 2018. This represents
approximately 31% of Toyota s total unit sales on a consolidated basis. The U.S., in particular, is the largest market in
the North American region, which accounts for 87% of the retail sales of Toyota in such region. Sales figures for
fiscal 2018 were 98.9% of those in the prior fiscal year.

Toyota commenced sales of the first-generation Prius hybrid model in North America in 2000. The Prius became
Toyota s bestselling model behind the Corolla and Camry, having gained particular support among customers
concerned with the environment. Toyota introduced the first hybrid model under the Lexus brand, the RX400h, and
the Highlander hybrid in 2005. Toyota continued further expansion of its environmentally friendly vehicles with the
introduction of models such as the CT200h in 2011, the ES300h and the Avalon HV in 2012, the NX300h in 2014, the
fully remodeled all-new Prius and the all-new fuel cell vehicle MIRAI in 2015, the Prius PHV in 2016 and the fully
remodeled Camry HV in 2017.

Since the introduction of the LS and ES models under the premium brand model, Lexus, in the United States in 1989,
Toyota has expanded its Lexus sales with models including the GS, IS and RX. Toyota sold 311 thousand units
through the introduction of the new NX and RC models in 2014, 344 thousand units through the introduction of the
new RX model in 2015, 352 thousand units in 2016 and 305 thousand units in 2017.

Toyota is continuing to revise its vehicle models and North American production capacities in response to changes in
market conditions. Starting 2011, Toyota, instead of importing from Japan, began production of the Corolla at its
Mississippi plant. In 2013, the production capacity at the Woodstock plant in Canada increased from 150 to

200 thousand units per year, and the production capacity at the Indiana plant also increased. Toyota commenced
production of the RX450h hybrid model at its Cambridge plant in Canada in 2014. Through the business alliance with
Mazda Motor Corporation, the production of Toyota brand compact cars for sale mainly in North America began at
Mazda s plant in Mexico in June 2015. In addition, Toyota commenced production of the Lexus ES350 at its Kentucky
plant for sale in the North America market starting in October 2015. Toyota also launched the all-new Camry with the
first TNGA platform in North America at the Kentucky plant in 2017 and redesigned Avalon into an all-new model in
2018. Toyota plans to increase the production capacity of the Tacoma from 100,000 to 160,000 in Baja California,
Mexico in 2018 and of the Highlander at its Indiana plant in 2019. In the meantime, consignment production that
started at SIA in 2007 ceased in May 2016.

Table of Contents 46



Edgar Filing: TOYOTA MOTOR CORP/ - Form 20-F

In terms of auto parts, Toyota increased production capacity of engine plants in Kentucky and Alabama in 2013 and
2014, respectively, to meet rising demand, and also increased production capacity of auto parts at its automatic
transmission plant in West Virginia in 2014.
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In order to further strengthen competitiveness in North America, Toyota will continue the realignment of North
American manufacturing operations going forward. As part of this effort, a new plant will be built in Mexico in 2019
to produce the Tacoma. Furthermore, production of the Corolla, which was initially planned to be shifted from the
plant in Canada to the new plant in Mexico, instead will be shifted to a new plant in Alabama that will be established
by the joint venture with Mazda around 2021. In addition to the plant in Mississippi, compact cars will also be
produced at the new plant in Alabama. Toyota will consider focusing its production of mid-sized vehicles in the plant
in Canada, along with the plants in Indiana and Kentucky, by commencing production of mid-sized vehicles instead of
the Corolla in Canada starting in 2019.

As for Toyota s vehicle development in North America, the Toyota Technical Center spearheads the design, planning,
and evaluation of vehicles and parts as to their ability to meet customer needs. Toyota will continue to promote
self-reliance towards producing even better cars in the future.

In July 2017, Toyota held an opening ceremony of its new North American headquarters in Plano, Texas. By unifying
its North American manufacturing, sales and marketing, financial services and other functions, Toyota plans to
promote collaboration and efficiencies across functions, position itself to deliver ever-better cars to customers and
work towards realizing sustainable growth in the North America market.

Europe

Toyota s principal European markets are Germany, France, the United Kingdom, Italy, Spain and Russia. Toyota s
principal competitors in Europe are Volkswagen, Renault, Ford, Opel and Peugeot, as well as Korean manufacturers
Hyundai and Kia.

While competition in Europe continues to intensify, Toyota has expanded its lineup of hybrid models to further
strengthen its sales operations, and has entered into supply agreements with BMW and PSA for diesel engines and

light commercial vehicles, respectively. To strengthen its business setup so that it is less likely to be affected by
exchange rates, Toyota launched RAV4 for Russia at OOO TOYOTA MOTOR ( TMR ) and C-HR at Toyota Motor
Manufacturing Turkey Inc. ( TMMT ) in 2016 in the form of local production. In addition, Toyota is actively
promoting production and sales measures that meet local demand by strengthening its value chain including used car
dealerships, after-sales services and finance and insurance services.

In 2017, the European automotive market expanded from the previous year as the growth of the Russian and other
European markets made up for the sluggish market in the United Kingdom.

Toyota sales in 2017 in Europe exceeded the previous year due to higher sales in principal markets such as the United
Kingdom, Germany, France, Italy and Spain from the sales expansion of hybrid core models including C-HR and
Yaris, even though the sales in Russia remained around the same as the previous year. Sales in Poland and Israel hit a
new record. Toyota s consolidated vehicle sales in Europe in fiscal 2018 was 968 thousand units, an increase of 4.7%
from fiscal 2017.

Toyota has in the past increased European production in response to sales growth, establishing Toyota Motor
Manufacturing (UK) Ltd. ( TMUK ) in 1992, TMMT in 1994 and Toyota Motor Manufacturing France S.A.S. ( TMMF )
in 2001. Further, in 2005, Toyota Peugeot Citroén Automobile Czech was formed as a result of a joint venture with

PSA Peugeot Citroén as vehicle supply factories to Europe.

Toyota commenced production of the compact crossover C-HR by increasing the annual production capacity of
TMMT from 150,000 units to 280,000 units (three-shift) in September 2016.
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Toyota opened the Toyota Motor Manufacturing Russia plant in 2007 as a base for its manufacturing operations in the
Russian market (integrated to sales entity TMR in March 2013). A two-shift production operation started in
September 2012 and production capacity was increased from 20,000 units to 50,000 units
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per year. In August 2016, the production capacity was increased to 100,000 units and the production of the RAV4
commenced in addition to the Camry. Toyota commenced complete knock down, or CKD, production of the IMV
Fortuner in Kazakhstan beginning in the spring of 2014. In April 2018, Toyota redesigned the Camry into an all-new
model with the TNGA platform.

In terms of auto parts, in October 2016, Toyota decided to produce hybrid transaxles and gasoline engines in Poland.
Toyota will start production of hybrid transaxles in 2018 at Toyota Motor Manufacturing Poland ( TMMP ), a
production plant for transmissions and engines, and add two gasoline engines a 1.5L in 2017 and a 2.0L in 2019 at
Toyota Motor Industries, Poland ( TMIP ), a production plant for diesel engines. In concert with the enhancement of
the gasoline engine business, the two companies were integrated in April 2017.

Asia

Toyota s consolidated vehicle sales in Asia (including China) in fiscal 2018 was 1,543 thousand units, a decrease of
2.8% from fiscal 2017.

In light of the importance of the Asian market that is further expected to grow in the long term, Toyota aims to build
an operational framework that is efficient and self-reliant as well as a predominant position in the automotive market
in Asia. Toyota has responded to increasing competition in Asia by making strategic investments in the market and
developing relationships with local suppliers. Toyota believes that its existing local presence in the market provides it
with an advantage over new entrants to the market and expects to be able to promptly respond to demand for vehicles
in the region.

In this region, Toyota has been further strengthening its business foundations by improving its product line-up,
expanding local procurement and increasing production capacities.

Toyota s principal Asian markets are Thailand, India, Indonesia, Malaysia and Taiwan.

As part of Toyota s efforts to expand business, Toyota Motor Thailand Co., Ltd. commenced production of HVs such
as the Camry hybrid in 2009. Toyota also started operation of its second Gateway plant in 2013, expanding production
capacity by 80 thousand units in Thailand to 810 thousand units. In April 2015, Toyota implemented a full model
change for IMV models manufactured at its Samrong Plant and Ban Pho Plant in Thailand. In February 2018, Toyota
started production of the C-HR at its second Gateway plant.

In India, Toyota constructed a second plant with an annual production capacity of 70 thousand units and commenced
production and sales of the Etios compact model designed specifically for the Indian market in 2011. Furthermore,
Toyota increased production capacity in India during 2012 and 2013 to 210 thousand units. Moreover, Toyota began
exporting the gasoline-fueled model of the Etios to South Africa from India in 2012.

In Indonesia, Toyota introduced the Etios and commenced operation of a second plant in Karawang in 2013 in order
to meet the diverse customer needs and the expanding market. In 2014, Toyota increased the initial production
capacity of 70 thousand units per year to 120 thousand units per year with the introduction of the Vios and the Yaris,
and also began exporting the Vios to the Middle East. Toyota also constructed a passenger vehicle engine plant that
commenced production in February 2016.

In Malaysia, Toyota began production of the Camry hybrid in March 2015, and is planning to reorganize its

production structure there in 2019 by building a new plant dedicated to passenger vehicles while making the existing
plant dedicated to commercial vehicles. In addition, in 2016 Toyota began production and sales of the Sienta in
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Taiwan in response to diversifying demands.
China

Toyota has been conducting operations in China through joint ventures, and its success in producing products that
meet local demands and in establishing its sales and service network has significantly contributed to
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Toyota s profits. Based on the firm business foundation that it has established, Toyota is conducting its operations with
the aim of promoting further growth and increasing profitability through further development of its sales and service
network and expansion of its product lineup.

In China, Toyota has been conducting joint ventures with two major partners. First, with respect to the joint venture
with China FAW Group Corporation since Toyota first launched the Vios through the joint venture in 2002, Toyota
has been producing and selling the Land Cruiser Prado, the Corolla, the Corolla HV, the Crown, the REIZ, the Coaster
and the RAV4 in China. With regard to production capacity, in 2007, Toyota commenced production at the new
Tianjin Teda plant, which has an annual production capacity of 200 thousand units, and in 2012, commenced
production at a new factory of Sichuan FAW Toyota Motor Co., Ltd. in Changchun, China, which has an annual
production capacity of 100 thousand units. Toyota also increased annual production capacity of the plant in Sichuan
from 30 thousand units to 50 thousand units in the spring of 2015 to increase production of the Prado. Toyota
completed the construction of a new production line to replace an aging existing line at the Tianjin Teda plant in June
2018. In addition, Toyota sought to improve production efficiency by closing small, aging production lines at the
Changchun East Plant of Sichuan FAW Toyota Motor Co., Ltd. in December 2016 and the Xiqing Plant of Tianjin
FAW Toyota Motor Co., Ltd. in February 2017.

GAC Toyota Motor Co., Ltd., a joint venture between Toyota and Guangzhou Automobile Group Co., Ltd.,
commenced sales of the Camry in 2006, followed by production and sales of the Yaris, the Highlander, the E z, the
Levin and the Levin HV. In 2006, it commenced production at the first plant with an annual production capacity of
around 200 thousand units. In addition, Toyota expanded its annual production capacity to approximately

560 thousand units by starting a second plant in 2009 and a third plant in early 2018. In 2017, Toyota redesigned the
Camry into an all-new model with the TNGA platform.

In terms of auto parts, in 2014, Toyota opened a plant in Changshu in Jiangsu, China for the production of the
Continuously Variable Transmission ( CVT ) as the first CVT plant outside of Japan and in September 2015, Toyota
also began production of HV Transaxles at the CVT plant. Toyota also launched a plant to produce hybrid vehicle
batteries in October 2015.

Total vehicle sales in the Chinese market increased 4% from 28.30 million in 2016 to 29.30 million in 2017. In this
market, Toyota s sales in 2017 were 1.30 million vehicles, up 6% from the previous year. In the domestically produced
passenger vehicle market in mainland China (23.38 million units), Toyota had a market share of 5%. In 2017, sales of
SUVs expanded as a result of customers value diversification. As for Toyota s distribution network, Toyota has been
expanding the distribution network for locally produced vehicles in cooperation with Chinese joint venture partners
under Tianjin FAW Toyota Motor Co., Ltd. and Guangi Toyota Motor Co., Ltd., and for imported vehicles, Toyota

has also been expanding primarily the Lexus brand sales network. Toyota plans to further increase sales by expanding
the number of dealers and the product lineup for both locally produced and imported vehicles. In addition, as the
market in China develops, Toyota plans to promote the so-called Value Chain businesses such as used cars, services,
financing and insurance.

South and Central America, Oceania, Africa and the Middle East

Toyota s consolidated vehicle sales in South and Central America, Oceania, Africa and the Middle East (collectively,
the Four Regions ) in fiscal 2018 were 1,392 thousand units, an increase of 3.3% from fiscal 2017.

In these regions, which are expected to become increasingly important to Toyota s business strategy, Toyota aims to
develop new products which meet the specific demands of each region, increase production and further promote sales.
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Toyota s principal markets in the Four Regions are Brazil in South and Central America, Australia in Oceania, South
Africa in Africa and Saudi Arabia in the Middle East.
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The core models in this region are global models such as the Corolla, IMV (the Hilux) and Camry. In order to increase
production of IMVs, Toyota expanded the annual production capacity of its Argentina factory from 70 thousand units
to 90 thousand units in 2011. Toyota further increased annual production capacity to 140 thousand units per year at
the end of 2015 and is seeking to increase production to meet demand after 2016. In order to expand business in
